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PRIVACY TIPS FOR THE
DIGITAL AGE

on’t give out your personal information.

Destroy documents that contain
private facts about your identity. And finally,
remember that your credit card numbers and
social security number are just that: yours,
and yours alone. We all know the advice.
We want to be good stewards of our private
information. But many tips are tough to put
into practice or are so broad that they fail to
offer practical ideas on how to foil all those
folks out there who want your personal data.
Help is at hand. Chris Hoofnagle of Electronic
Privacy Information Center and journalist/
author Bob Sullivan (Your Evil Twin: Behind
the Identity Theft Epidemic) have both
posted lists full of practical, hands-on advice
on how to manage your private info.
Do it Yesterday!

Opt Out. Are half the items in your
mailbox credit card offers? You know they
probably are. So does the guy waiting for
the mailman to leave so he can take this
opportunity to steal your identity. Opt out
on the pre-screened credit card offers by
calling 1-888-567-8688, or do it online at
www.optoutprescreen.com. Be prepared to
provide your social security number. Bob
Sullivan notes that many visitors do not
like the online opt out method because it
ironically appears to be a stealthy attempt
to scam private personal information.

Pull Your Credit. This used to cost
money. Now, all Americans can exercise a
little free credit monitoring by requesting a
copy from one of the three national credit
bureaus every four months. While there
may be some skeletons you’d rather not
bump into on your financial memory lane,
it is more than worth it to be sure you can
recognize everything on your credit
report. Call 1-877-322-8228 or
www.annualcreditreport.com.

Do Not Call. Now you can do
more than just throw a tantrum when
telemarketers call during supper. Register
online at www.donotcall.gov or call 1-888-
382-1222 from the cell phone number or
landline number you wish to register. After
about a month, telemarketing calls should
substantially decrease. Take note: registering
does not eliminate ALL calls. Charities,
telephone survey companies, political
organizations, and companies with whom
you have a prior business relationship may
still call. It also will not eliminate the less
savory telemarketers who do not abide by
the law. But it’s free, and it does help.
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Sooner Is Better Than Later

Ignore Unsolicited Mail. This includes
satisfaction surveys, warranty cards, and
sweepstakes contests. People who enter
sweepstakes, particularly those that require
an entry fee of some type, are collected on
a “sucker’s list” and then sold and resold to
con artists who send even more mail. Some
fed-up citizens enjoy sending back unsolicited
offers, with strange results. One West
Hollywood realtor returned his credit card
offers filled out with the name “Never Waste
A Tree”, and was issued a credit card from
the bank in question under “Never Waste
Tree” shortly thereafter. He cut up the card,
but his story proves a point: any action is
often encouraging. It’s best to ignore the
junk mail.

Have Fun With Your Club Cards.
While answering junk mail can get you in
a pickle, it is perfectly OK to mess with
the loyalty cards pushed by grocery stores,
hardware stores, even clothing stores.
Designed to track your spending habits and
track demographics in specific markets and
neighborhoods, these cards are tough to turn
away from. Retailers make you pay dearly
for shopping without your card. Go ahead
and swap cards with a friend, or fake your
personal information. No one will tattle
on you.

Make Sure They Know You. It’s
true. Some tricky people will actually call
companies and pretend to be you in order to
get information about you. Do a pre-emptive
strike and ask the nice people at your utility
companies and favorite mail order places to
add a password to your account. Most are
happy to comply.

Other Great Tips

The bad guys aren’t the only ones taking
and giving away your data as if it were free
cookies from the local bank. The businesses
you deal with every month can do it too!
This does not mean they do, but it never
hurts to make some friendly inquires. Check
it out. You will be happy you did.
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CONSUMER QUESTION: WHAT DO INSTANT MESSAGING

ACRONYMS MEAN?

f you have ever looked over your child’s

shoulder while they are on the Internet
using a chat room to communicate with a
friend, it may seem like the language used
is worthy of a government code cracker.
Instant Messaging (IM) acronyms are an
easy way to make online communication
quicker, and there are more than you may
think. The most widely used are so common
that they form their own universal language,
without any need for explanation. Except for
you, as the parent!

While many of the acronyms used by

children and their peers appear cute and
harmless, they have a wider meaning. For
example, did you know the acronym “POS”
refers to “parent over shoulder”? Hundreds
of these little acronyms pop up everywhere
online; in blogs (short for an online diary or
“weblog”), in e-mail messages, on web pages,
and in chat rooms. In an effort to help you
keep your child safe on the Internet, Nemont
encourages parents to know what their
children are using and talking about online.
Below, you will find a list of some of the
more common acronyms.

Courtesy of The ITC Bell Ringer

AFAIK - as far as I know
AFK - away from keyboard
ASAP - as soon as possible
A/S/L - age/sex/location

ATM - at the moment

BBL - be back later

BBS - be back soon

BCNU - be seein’ you

BFN - bye for now

BG - big grin

BRB - be right back

BTW - by the way

CID - consider it done

CUL or CULSR - see you later
DQMOT - don’t quote me on this
FWIW - for what it’s worth
FYI - for your information

GL - good luck

GMTA - great minds think alike
GRA - go right ahead

GW - good work

HT - hi there

HTH - hope this helps

IAC - in any case

IDK - I don’t know

IK - I know

IM - instant message

IMO - in my opinion

IMS - I am sorry

IOW - in other words

JIC - just in case

JK - just kidding

JTLYK - just to let you know
KIS - keep it simple

LOL - laugh out loud
NBD - no big deal

NP - no problem

OIC - oh I see

OTOH - on the other hand
OTP - on the phone

PLS or PLZ - please

POS - parent over shoulder
POV - point of view

RSN - real soon now

SYS - see you soon
TAFN - that’s all for now
TBA - to be announced
TBH - to be honest

THX - thanks

TIA - thanks in advance
TTYL - talk to you later
WB - welcome back
WFM - works for me
WTG - way to go

WU? - what’s up?

YW - you’re welcome

SPRING IS HERE, SO CALL
BEFORE YOU DIG!

f your outdoor projects include ground

excavation or burning, we encourage
you to “Call Before You Dig!” Telephone
cable locates, or locates of other telecom-
munication facilities such as aerial wire or
telephone pedestals, are free. “Call Before
You Dig” is a free service that helps protect
our telephone facilities.

Whether you are a property owner, a
professional contractor or an excavator, we
encourage you to call at least two working
days in advance of projects involving
digging, excavation, or burning. The person
doing the work is responsible for calling.
Someone will be dispatched to locate
buried cable or other utility facilities
running through your land, residential,
or business property.

Installation & Repair / Construction
Manager, Joe Cromwell, revealed that
Nemont did not experience any fiber cuts

in the last year, because customers called
the appropriate number before beginning any
digging, excavation, or burning.

Nemont and its subsidiary, Project
Telephone, cover a total of 13,675 square miles
in their service areas, both rural and urban.

Montana 1-800-424-5555
Wyoming 1-800-348-1030
North Dakota 1-800-795-0555
North Dakota Fax-A-Locate
(for North Dakota only)
is 1-877-651-7030.

ART DERBYSHIRE TO RETIRE
FROM PROJECT TELEPHONE

rt Derbyshire

began his
career at Project
Telephone on March
24, 1999 as a Central
Office Technician in
Absarokee. Upon
retirement, he plans
to head back “home”,
which is south of
Fargo, ND. He plans
to leave the Absarokee area within the first
week after his retirement.

“It has been a pleasure working with
Art these past several years and we’re
going to miss him,” commented Central
Office Manager, Mike Barclay.

PRIVACY TIPS FOR THE
DIGITAL AGE cont. from page 1

School Records. That’s right, folks. Your
children’s schools can sell information on
your kids. Write to the school board or
inquire with the principal and ask them not to.

Banking records. Your bank can sell
your information unless you tell it not
to. And even when you do, your bank
can still sell your information to affiliated
companies. Lucky Californians, however,
can opt out completely.

Your SSN. Protecting your social
security number is easier said than done.
Many service and lending businesses now
request social security numbers in order
to perform a credit check on potential
customers. Naturally, in these uncertain
times when the person they are working
with may or may not be who they say,
companies like to know who they are
dealing with. Chris Hoofnagle relates a
story of when he recently signed up for
satellite TV. Because Chris was going to
be leasing a decoder box (for $5/month),
the satellite company he used asked for
his SSN. After a few days bickering, and
even after offering to pay a $100 deposit,
Hoofnagle gave in and forked over his SSN.
After all, he'd already climbed on his roof
and installed the dish. If it can happen to
the experts, it can happen to you. But the
more questions you ask, the more likely you
will be offered an alternative. Ask questions
when SSN is required, such as: Who has
access to it? What is it used for? Where will
it be stored? When will it be destroyed? And
most important, do I have to? Companies
never have the right to force you to divulge
the SSN, but they do have the right to refuse
to do business with you.

Check out Chris Hoofnagle’s complete
list at: http://west.epic.org/archives/2005/11/
hoofnagles_cons.html

Other Resources: The Red Tape
Chronicles, by Bob Sullivan.
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TIM GOFFS TECH TIPS

YOU CAN TAKE o
IT WITH YOU
WHEN YOU GO.

n the last issue of

Nemont Today, I
went into some detail
about file sizes and
what they meant. |
thought it was a good
lead-in to the topic I'm
going to discuss this time. If you have been
looking at new computers lately, you’ll notice
that something is disappearing, that thing
being the floppy disc drive. From the
perspective of your local computer geek, that
is perceived as a good thing. However, this
causes frustration for some users, because
now they no longer know how to transfer
things from one computer to another.

For years now, CD burners have been
available. They haven’t really replaced
floppy drives fully, mostly because they are
inconvenient for storing data that constantly
changes. With a CD burner, you have to
know what type of media you are using.
e.g. CD-R, CD-RW. If you want that CD
to be compatible with other computers,
you have to use special software to write
the CD. Needless to say, this creates
confusion for the novice user.

The current replacement seems to be
the USB Flash drive, a.k.a. thumb drive,
jump drive, USB key chain, cruiser, etc.
The nice thing about these drives is that
you just plug them into a USB port on your
computer and they automatically show up
as a drive in “My Computer’” on Windows.
Transferring files to this type of storage is
easy. You simply save just like you would to
a floppy. The only difference is that instead
of saving to drive “A,” you would save to a
different drive letter. (Whatever shows up
in Windows.)

At first glance, when you look at these
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devices, they look like they are more expensive
than floppies. When you look at the actual
capacity, they become more reasonable. For
example, a 2GB thumb drive can be purchased
for about $130. Going back to last issue’s math
lesson, we see that a floppy holds 1.44MB. So
if we divide 1.44 into 2048 (remember, that’s
2GB), we get 1422.22. Yes, that means that for
a device the size of your thumb you can carry
1,422 floppies worth of information in your
pocket or on your key chain. Now, assuming
that floppies are about 20 cents a piece, 1422
floppies comes out to about $284 for the same
amount of storage.

I should note that these drives are not “one
size fits all.” I have seen them ranging from
8MB to about 2GB. They are priced according
to their size. There are probably larger ones
out there now, but this is the largest capacity I
have seen to this point.

So, how well do the new flash drives hold
up under stress? I've read reviews where they
have taken these drives, dropped them in a
glass of water, froze them, thawed them out,
put them in a load of laundry, washed them
and then dried them. After they were sure
that the drive was dry, they inserted it into
their computer and they were still able to
retrieve the data. Do I recommend you try this
at home? No, not in a million years! If you
were to perform any one of those tests with a
floppy, it would fail miserably.

The size is also an advantage. A person can
scan personal documents (insurance polices,
deeds, medical records, tax statements, birth
certificates, financial records, etc.) in their
computer and store them on one flash drive.
They could then keep this drive off-site, like
in a safe deposit box down at the bank. In
the event that there is a fire or some other
catastrophe, you have all of your information
backed up. You could probably do the same
thing with floppies, but who wants to store and
keep track of 1422 discs down at the bank?

In the next issue, I will list some more free
applications and operating systems that will fit
on these drives. It may eliminate the need for a
laptop when you go on your next trip.

411 - MURKY RUMORS AND COLD HARD FACTS

hat is 411? How does it work? While

some consumers are familiar with
this communications tool, many remain
completely in the dark. Counted among
411 fans are the frequent travelers who find
themselves away from home without a local
phone book to look up that neighbor’s or co-
worker’s home number. Cell phone users also
find dialing “411”” much simpler than flipping
through a telephone book or address book
while driving down the road. There are no
area codes to mess with, no sign-up fee to use
it, and no commitment to fulfill.

Simply put, 411 is a look-up service for
local listings, national listings, Canadian
listings and toll free numbers. Dial the digits
and a voice will come on the line asking you
to specify the state and city of the listing
you hope to access. When prompted, give
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the name of the individual or business you
are seeking and, if it is available, an operator
will provide the number. Nemont charges its
customers a nominal fee of $.95 per 411 call,
and, if you’re organized, you can request more
than one listing per call! Sagebrush Cellular
customers are charged $.99 per 411 call.

Just as in the telephone directory, non-
published numbers are not available in the 411
database. But as time passes, more and more
wireless numbers are being added to the 411
database. The inclusion of wireless numbers in
the existing nationwide 411 landline database
is fairly recent. With roughly 193 million
wireless users in the United States alone, 10%
of whom use their cell phone as their only
phone, the inclusion of these numbers in the
411 database would seem inevitable. Call us at
1-800-636-6680 for more information.

DAVE BILLEHUS RETIRES
FROM NEMONT TELEPHONE

D ave Billehus be- =
gan his telecom- f
munications career in
March of 1983. Formerly
a clothing store owner
and manager of a tire
shop, he was thrilled to
join the Nemont Tele-
phone team. From 1983
to 2006, Dave worked
as a Marketing Manager and Marketing
Specialist in the Scobey office. During his
career in Scobey, Dave was active in public
relations, marketing, and sales. The highlight
of his telecommunications career was having
the opportunity to work with the cooperative
members in all the communities. Dave
marveled at the changes in the industry since
he began, noting that when he began working,
there was only one personal computer in the
whole office, compared to now, when you
will see a PC on every desk. Other changes
he noted were going from a stepper switch

to a digital switch, fiber optics, cell phones,
and the Internet. Dave’s plans for retirement
include traveling to Arizona in March,
finishing honey-do projects, visiting friends
and relatives, and spending time with his
grandkids. In addition, he looks forward to
being able to ride his Harley when it’s nice
outside. He may even take up golfing if time
permits. “Most of all, I'll miss the people
I’ve worked with for so many years,” he
concluded.

JOE CROMWELL TO RETIRE
FROM NEMONT IN MARCH

oe Cromwell was

hired at Nemont
Telephone on September
15, 1972 as an Area
Combination Technician.
Later, he became an
Engineering Assistant,
and ended his career as
the Installation & Repair/
Construction Manager.

What he’ll remember most about Nemont
is how much and how fast everything
changed over the years. “When I began
working, we went from eight party lines
to one party lines and then going to buried
cable. That was a big deal back then. Now,
we are deploying wireless DSL, and are on
the verge of providing fiber to the home. It
is totally amazing,” he commented.

Joe was born and raised on a farm south
of Scobey. His retirement plans are to
continue farming and ranching. He would
also like to do some traveling. “We recently
purchased the vet clinic in town and there
is a lot of work to be done there.” he added.

“It has been a great place to work, and
I will miss the people I've met along the
way, both externally and internally.” he
concluded.













